


 

 

 

 

 

Curriculum Framework of B.A/B.Com/BBA (Honours) from the A.Y. 2025-26  
Major + Minor with CSP & VI Semester Internship 

1st Year - Semester I 

Sl.No Category Course No No. of Hours No. of Credits 

1 Major - Core I 4 4 

2 Major - Core II 4 4 

4 Minor 0 0 0 

5 AECC - English I 4 3 

6 AECC - MIL (Telugu/Hindi/Sanskrit) I 4 3 

7 Multidisciplinary Course 0 0 0 

8 
Skill Enhancement Course (SEC) Intro' to Artificial 
Intelligence 

I 
4 +  

2 (Practice) 
4 

End of Semester I of 1st Year 5 22 18 

          

1st Year - Semester II 

Sl.No Category Course No No. of Hours No. of Credits 

1 Major - Core III 4 4 

2 Major - Core IV 4 4 

3 Minor 0 0 0 

4 AECC - English II 4 3 

5 AECC - MIL (Telugu/Hindi/Sanskrit) II 4 3 

6 Multidisciplinary Course I 2 2 

7 
Skill Enhancement Course (SEC) Application of Artificial 
Intelligence (Discipline Specific) 

II 
4 +  

2 (Practice) 
4 

8 Indian Knowledge System I 2 0 

9 Community Service Project (minimum of 80 hours with 1 Credits 1 

End of Semester II of 1st Year 7 24 21 



 

 

 

Curriculum Framework of B.A/B.Com/BBA (Honours) from the A.Y. 2025-26  

Major + Minor with CSP & VI Semester Internship 

2nd Year - Semester III 

Sl.N

o 
Category 

Course 

No 

No. of 

Hours 

No. of 

Credits 

1 Major - Core V 4 4 

2 Major - Core VI 4 4 

3 Major - Core VII 4 4 

4 Minor I 4 4 

5 AECC (Creative Writing/Business Writing in English) III 4 3 

6 
AECC (Creative Writing/Journalistic Writing in MIL - 
Telugu/Hindi/Sanskrit) 

III 4 3 

  Multidisciplinary Course II 2 2 

7 
Skill Enhancement Course (SEC) Design Thinking/Problem Solving / 

Others 
III 2 2 

End of Semester III of 2nd Year 8 28 26 
     

2nd Year - Semester IV 

Sl.N

o 
Category 

Course 

No 

No. of 

Hours 

No. of 

Credits 

      Theory Theory 

1 Major - Core VIII 4 4 

2 Major - Core IX 4 4 

3 Major - Core X 4 4 

4 Minor II 4 4 

  Multidisciplinary Course III 2 2 

7 
Skill Enhancement Course (SEC) Design Thinking/Problem Solving / 

Others 
IV 2 2 

End of Semester IV of 2nd Year 6 20 20 

 

 

 



 

 

Curriculum Framework of B.A/B.Com/BBA (Honours) from the A.Y. 2025-26  

Major + Minor with CSP & VI Semester Internship 

3rd Year - Semester V 

Sl.No Category Course No No. of Hours No. of Credits 

1 Major - Core XI 4 4 

1 Major - Elective XII 4 4 

2 Major - Elective XIII 4 4 

  Minor III 4 4 

4 Minor IV 4 4 

  Environmental Education I 2 2 

End of Semester V of 3rd Year 6 22 22 

       

       

3rd Year - Semester VI 

Sl.No Category Course No No. of Hours No. of Credits 

      Theory Theory 

1 Major - Elective XIV 4 4 

2 Major - Elective XV 4 4 

3 Minor V 4 4 

4 Minor VI 4 4 

5 Semester Internship (minimum of 180 hours with 3 Credits) 3 

End of Semester VI of 3rd Year 4 16 19 

Credit Framework for 3-year UG Program 

Credits for Major – 11 x 4 = 44 + 4 x 4 = 16.  Total 60 Credits 

Credits for Minor – 6 x 4 = 24 Credits 

Credits for AECC (Languages) – 3 x 3 = 9 for Eng + 3 x 3 = 9 for MIL.  Total = 18 

Credits for Multidisciplinary Courses – 3 x 2 = 6 Credits 

Credits for Skill Enhancement Courses – 2 x 4 = 8 for AI + 2 x 2 for others.  Total 12 Credits 

Credits for Value Added Courses – Env.Edn 2 Credits 

Credits for Internships – 4 Credits 

TOTAL CREDITS FOR 3-YEAR UG PROGRAMME – 126 Credits. 

 

 



 

 

 

Curriculum Framework of B.A/B.Com/BBA (Honours) from the A.Y. 2025-26  

Major + Minor with CSP & VI Semester Internship 

4th Year - Semester VII 

Sl.No Category Course No No. of Hours No. of Credits 

      Theory Theory 

  Major - Core XVI 4 4 

  Major - Core XVII 4 4 

1 Major - Core XVIII 4 4 

2 Major - Elective XIX 4 4 

  Major - Elective XX 4 4 

4 OOTC I 4 2 

  IKS I 2 Audit Course 

End of Semester VI of 3rd Year 7 26 22 

4th Year - Semester VIII 

Sl.No Category Course No No. of Hours No. of Credits 

      Theory Theory 

1 Major - Core XXI 4 4 

2 Major - Core XXII 4 4 

3 Major - Core XXIII 4 4 

4 Major - Elective XXIV 4 4 

5 Major - Elective XXV 4 4 

6 OOTC II 4 2 

7 IKS II 2 Audit Course 

End of Semester VI of 3rd Year 7 26 22 

 

 

 

 

 



 

 

 

 

 

 

 

Semester 

C H Cr C H Cr C H Cr C H Cr C H Cr C H Cr C H Cr C H Cr

Sem 1 2 8 8 2 8 6 1 4+2 4 5 22 18

Sem 2 2 8 8 2 8 6 1 2 2 1 4+2 4 1# 2 0 7 30 20

1

Sem 3 3 12 12 1 4 4 2 8 6 1 2 2 1 2 2 8 28 26

Sem 4 3 12 12 1 4 4 1 2 2 1 2 2 6 20 20

Sem 5 1+ 2 12 12 2 8 8 1* 2 2 6 18 22

Sem 6 2 8 8 2 8 8 4 16 16

3

3-YR 15 60 6 24 6 18 3 6 4 12 1+1 2 36 126

Sem 7 3 12 12 2 8 8 1 2 2 1# 2 0 6 24 22

Sem 8 3 12 12 2 8 8 1 2 2 1# 2 0 6 24 22

4-YR 21 84 24 6 18 3 2 8 2 4 48 170

C H Cr

# Indian Knowledge Systems - Audit Course * Environ Edn

Courses Hours Credits OOTC Open Online Transdisciplinary

Community Service Project of a minimum of 80 hours with 1 Credits.  

Internship/Apprenticeship/OJT a minimum of 180 hours (8 weeks) with 3 Credits.  

B.A. B.Com. BBA (Honours) with  Major+Minor 6th sem with Sem Internship 

Major

(4 Cr)

Minor

(4 Cr)

AECC - 

Languages   

(3 Cr)

Multi Disny’

(2 Cr)

Skill 

Enhancement 

Courses (2Cr)

OOTC

(VAC)  IKS#

Env. Edn* 

(2 Cr)

Total 



ANDHRA PRADESH STATE COUNCIL OF 
HIGHER EDUCATION 

YOGIVEMANAUNIVERSITY-KADAPA 

(W.E.F.AcademicYear2025-26) 

 
Syllabus for 4-Year UG Honors in B.A. (Economics) as Major  

in consonance with Curriculum framework w.e.f. AY 2025-26 

 
COURSESTRUCTURE (forSemesterI toVI) 

 

Year Semester Course Titleofthe Course 
No. of Hrs 

/Week 
No. of 

Credits 
 
 

I 

I 
1 Introductionto Economics 4 4 

2 Microeconomics 4 4 

II 
3 Macroeconomics 4 4 

4 Development Economics 4 4 
 
 

 
II 

 
III 

5 Economic Thought 4 4 

6 Statistical Methods for Economics 4 4 

7 Indian Economy 4 4 

 
IV 

8 Monetary Economics 4 4 

9 Andhra Pradesh Economy 4 4 

10 Public Finance 4 4 
 
 
 
 
 
 
 
 

 
III 

 
 
 
 
 
 
 

V 

11 Entrepreneurship and MSMEs 4 4 
 

12 A 
InferentialStatisticsandSoftware 
Packages 4 4 

OR 

12 B FinancialPlanning 4 4 

 

13 A MathematicalMethodsforEconomics 4 4 

OR 

13 B InsuranceServices 4 4 
 

VI 
14 A ResearchMethodology 4 4 

OR 



Year Semester Course Titleofthe Course 
No. of Hrs 

/Week 
No. of 

Credits 
  14 B RetailandDigitalMarketing 4 4 

 

15 A DataAnalysis andCase Studies 4 4 

OR 

15 B 
LogisticsandSupplyChain management 

4 4 

 
Note: In the III Year (during the V and VI Semesters), students are required toselect 

a pair of electives from one of the Two specified domains. For example: if 
set ‘A’ is chosen, courses 12 to 15 to be chosen as 12 A, 13 A, 14 A and 15 
A. To ensure in-depth understanding and skill development in the chosen 
domain, students must continue with the same domain electives in both the V 
and VI Semesters. 

 
PROGRAMOUTCOMES 

Aftercompletionofthisprogram,thestudentwillbeable to 

 
1. Understandandapplytheconceptsof economicsinpersonalandprofessional life. 

2. Acquire the skills required to analyse real world problems using economics and statistical 

concepts. 

3. Havesufficientknowledgetopursuehighereducationineconomicsinpremier institutions. 

4. Aspireforsecuringadecentpublicandprivatesectorjobinthefieldofeconomics, 
banking, banking and finance, data science and other related fields. 



SEMESTER-I 

COURSE1: INTRODUCTIONTO ECONOMICS 

Theory Credits:4 4hrs/week 
 

Course Objective: To introduce students to the fundamental concepts of economics, key 
economic issues confronting the Indian and global economies along with career opportunities to 
the students who choose B.A., Economics Programme as major or minor. 

CourseLearning Outcomes: 
Afterthe completionofthiscourse, thestudentswillbeable to 

1. Recognizekeyconceptsandtheroleofeconomicsindecisionmakingattheindividual and at the 
society level to solve central economic problems; 

2. Learnmajortoolstounderstandfunctionsin economics; 
3. Analysethepastandpresentstructureofthe Indianeconomy; 
4. Criticallyevaluatethecurrenttrendsinthe globaleconomy; 
5. Judgetheacademicandcareeropportunitiesavailableforthestudentsofeconomics. 

 
Unit-1: Natureand ScopeofEconomics 

● DefinitionsofEconomics: Classical,Neo-classical,Modern; Scopeof Economics 
● Microeconomicsvs.Macroeconomics,PositiveandNormativeEconomics 
● CentralProblemsofanEconomy:Scarcity,Choice,andOpportunityCost,Production 

Possibility Frontier (PPF) 
● EconomicSystems:Capitalism,Socialism,MixedEconomy 

 
Unit-2:UnderstandingFunctionsin Economics 

● Sets-Types,OperationsandCartesianproduct 
● DefinitionsofRelationsandFunctions,theirdifference 
● Linearfunction-equation(slope,intercept,dependentandindependentvariable)and graphical 

representation 
● NonLinearfunctions-QuadraticandCubicFunctions,RectangularHyperbolawithgraphical 

representation 

Unit-3:Indian Economy –ABasicOrientation 

● StructureoftheIndianEconomy:Primary,Secondary,andTertiarySectorsandtheir 
contributionin terms of GDP and Employment 

● DemographicFeaturesandDemographic dividend 
● Size and Rank of Indian Economy at the Global level: National Income, PCI - {USD and 

PPP}, HDI and Poverty 
● ChallengesofClimatechangeonIndianEconomy 



Unit-4:RecentDevelopmentsand Emerging Trendsin Economics 

● Globaltensions,tradewarsandchallengestoglobaleconomy 
● Green Economyand Circular economy 
● Artificial IntelligenceandtheFutureofJobs 
● BehaviouralEconomics: Nudges,BoundedRationalityandChoices 

 
Unit-5:LearningEconomicsand Career Opportunities 

 
● Scope of Economics in Higher Education, Interdisciplinary Nature: Economics with Data 

Science, Finance, Environment, etc. 
● IntroductiontoOnlinePlatforms:SWAYAM -NPTEL,RBIwebsite,MITx 
● Career Paths: Teaching, Data Analysts, Research, Banking and Finance, Public Policy 

Making, Entrepreneurship and Development Work 
● Competitive Exams and Economics (UPSC - IAS, IES, RBI Grade B, SEBI, 

NABARD,Bank POs, State Services - Group - I and Group - II etc.) 

References: 
 

1. N.GregoryMankiw(2003),PrinciplesofEconomics,3rdEd.,NewYork:South-Western 
College Publisher. 

2. Samuelson&WilliamD.Nordhaus (1998),Economics,NewYork: McGraw-Hill 
Companies, T.H.E. 

3. S.K.Mishra&V.K.Puri(2024), IndianEconomy,42ndEd.,Mumbai:Himalaya 
Publishing House. 

4. NCERTTextbooks– ClassXI&XIIEconomics. 
5. Government Reports – Annual Economic Surveys, NITI Aayog, RBI publications, A.P. 

Annual Socio-Economic Surveys. 
6. OnlineResources –SWAYA,MMOOC.,Publications. 

 
Suggestedactivities: 

 Unit-1 Application Focus: Relevance of economics in daily life Activity: Discussion on 
basic needs vs. wants using real-life examples 

 Unit- 2 Application Focus: Relations and Functions in the market Activity: Instruct the 
students to observe prices and quantity demanded of the vegetables in the market 

 Unit-3 Application Focus: Instruct the students to collect data on Indian economy in 
1950s and 2020s Activity:Group discussion on "How digital economy is changing our 
lives" 

 Unit-4ApplicationFocus:ComparisonofIndiawithG20andBRICSCountries 
Activity:DiscountedSales,Ratingoforganisationsandmarket behaviour 

 Unit-5Activity:Expertlectureor alumnitalkon"Careers with Economics" 



SEMESTER-I 

COURSE2:MICROECONOMICS 

Theory Credits:4 4hrs/week 
 

Course Objective: This is the first course in economics intended to learn basic concepts, 
principlesandtheoriesin Microeconomicswitha viewtounderstandingtheeconomicbehaviorof an 
individual person and firm. 

CourseLearning Outcomes: 
 

Afterstudyingthis course,the student shall beableto 
 

1. ExplaintheLawofDemand,ElasticityofDemandandthebehaviourofindividual consumer in 
the market place in terms of Cardinal utility and Ordinal utility theories; 

2. Analysethecost, revenueandproduction functionsinterms ofequationsand graphs; 
3. Understandthefunctioningofperfectlycompetitive and monopolymarkets; 
4. Evaluate the functioning of the realistic marketssuch as monopolistic competition 

andOligopoly. 
5. Apply the principle of Marginal Productivity to the determination of the remuneration to 

the factors of production. 

Unit-1:DemandandUtilityAnalysis 
 

● AnIntroductiontoMicroeconomics,itsnatureandscope 
● LawofDemand,Elasticityof Demand:MeaningandTypes of Elasticity 
● CardinalUtility:LawofDiminishingMarginalUtility,LawofEquiMarginal Utility 
● OrdinalUtility:Meaning, IndifferenceCurvesProperties,Budget Lineand MRS 
● Consumer’sequilibriumusingIndifferencecurves 

 
Unit– 2:Production andCostAnalysis 

● Firm: Concept and Objectives; Production and Factors of Production; Cost and Revenue: 
Total, Average, Marginal and the relationship among them 

● ProductionFunction:MeaningandTypes;Cobb-DouglasProductionFunctionandits properties 
● LawofVariableProportions;LawsofReturnstoScale 
● Supply:Meaning,Factors,LawofSupply,ElasticityofSupply 

 
Unit-3:PerfectCompetitionand Monopoly 

● Market:ConceptandClassification 
● PerfectCompetition:Characteristics,PriceandOutputDeterminationsofFirmand Industry 
● Monopoly:Characteristics,PriceandOutput Determinations 
● Monopoly- Price Discrimination 



Unit-4:MonopolisticCompetition andOligopoly 
 

● MonopolisticCompetition:Characteristics,CostsandDemandcurves 
● MonopolisticCompetition:EquilibriumsoftheFirmandGroup,SellingCosts 
● Oligopoly:KinkedDemandCurve,CharacteristicsofCollusiveandNonCollusive Oligopoly 
● Realworldexamplesof MonopolisticCompetitionandOligopoly 

 
Unit-5Theories ofDistribution 

 
● TypesofDistributionandMarginalProductivityTheoryof Distribution 
● Rent:RicardianTheoryof Rent,MarshallianQuasi Rent 
● TheoriesofWage:SubsistenceTheory,ModernTheory 
● Theoriesof Interestand Profits:ClassicalTheoryofinterest, InnovationsTheoryofProfit 

 
References: 

1. MicroeconomicAnalysis,Bilingual Textbook,APSCHE 
2. H.L.Ahuja,(2004),AdvancedEconomicTheory,NewDelhi:S.Chand. 
3. A.Koutsoyiannis(2023),ModernMicroeconomics,2nded.Reprint,London:Macmillan. 
4. P.N.Chopra(2018),PrinciplesofEconomics,Ludhiana:KalyaniPublishers. 
5. TeluguAcademyPublicationson Microeconomics 
6. Microeconomics,Dr.Br.AmbedkarOpen UniversityMaterial 
7. Microeconomics,IGNOU Material 

 
SuggestedActivities: 

 Unit-1: Studying the behaviour of people in the market place while buying Good/Services 
and making presentations in the class room. 

 Unit-2: Identifyingthe applicationsofIndifferencecurvesinrealworldsituation 

 Unit-3:GivingAssignmentonanyproductionfunctionortraditionalormoderntheoriesof costs 

 Unit-4:ArrangingfieldvisittoanynearbyvegetableRythumarketandsubmissionofa report 

 Unit-5Seminarontheoriesof distributionwhichwerestudiedatintermediatelevel. 



SEMESTER-II 

COURSE3:MACROECONOMICS 

Theory Credits:4 4hrs/week 
 

Course Objective: The objective of this course is to impart basic concepts, principles and 
theoriesofMacroeconomicstomakethestudentunderstandthefunctioningofamacroeconomy. 

CourseLearning Outcomes: 
 

Afterthe completionofthiscourse, thestudentswillbeable to 
 

1. Explainthecircularflowofnationalincomeinamacroeconomy,variousconceptsof 
national income and their measurement; 

2. CompareandcontrasttheClassicalandKeynestheoriesofemploymentandtheir 
relevance to the present day economies; 

3. EvaluateKeynes’theoriesofconsumptionandinvestmentfunctionsandtheirimplications to the 
economy; 

4. Analysecausesandthemeasurestocontrol inflationandtradecyclesintheeconomy; 
5. Evaluatethestructureandcomponentsofbalanceofpayments,exchangeratesystemsand capital 

flows to achieve internal and external stability. 

Unit-1:IntroductiontoMacroeconomicsand NationalIncome 
 

● Macroeconomics:Definition,ScopeandImportance;Macroeconomicvariables:Stockand 
Flow 

● CircularFlowofIncome:Two,Three and FourSectoreconomies 
● NationalIncome:Definition,Concepts, Importance 
● MeasurementofNationalIncomeand Difficulties 

 
Unit-2:TheoriesofEmployment 

 
● ClassicalTheoryofEmployment,Say'sLawofMarket, 
● Pigou’sWage-PriceFlexibility, 
● KeynesianTheoryof Employment:Assumption, Conceptsand Model, 
● Classical theoryvs Keynesian theoryofemployment. 

 
Unit-3:ConsumptionandInvestment 

 
● Consumption:Factors,ConsumptionFunction, 
● Keynes’Psychological LawofConsumption,lifecyclehypothesis 
● Investment:Types,Factors,InvestmentFunction,MarginalEfficiencyofCapital, 
● Workingof Multiplier and Accelerator 



Unit-4: InflationandTradeCycles 
 

● Inflation:Meaningandtypes 
● Measurement-ConsumerPriceIndex and WholesalePriceIndex 
● Causes,Consequencesand ControllingofInflation 
● TradeCycles:Phases,CausesandControlling Measures 

 
Unit-5:Globalization,ExternalSectorandMacroeconomic Linkages 

 
● RoleofForeign Trade andCapital flowsinDomesticEconomy 
● Exchangeratesystems:Fixed,Flexible,andManaged Floating 
● BalanceofPayments:Structure,currentaccount,capitalaccountandtheir significance 
● Bilateral,MultilateralTradeAgreementsandWTO 

 
References: 

 
1. MacroeconomicAnalysis,BilingualTextbook,APSCHE 
2. H.L. Ahuja(2004),AdvancedEconomicTheory, NewDelhi:S.Chand. 
3. P.N.Chopra(2014),Macroeconomics, Ludhiana: KalyaniPublishers. 
4. D.M.Mithani(1990),MacroEconomicAnalysisandPolicy,NewDelhi:Himalaya 

Publications. 
5. TeluguAcademyPublicationson Macroeconomics 
6. Macroeconomics,Dr.Br. AmbedkarOpenUniversityMaterial 
7. Macroeconomics,IGNOU Material 

 
SuggestedActivities: 

 
 Unit-1.PracticalExerciseonnationalincomemeasurement 
 Unit-2.GroupdiscussiononrelevanceofClassicalandKeynesian employmenttheoriesto 

current economic situation 
 Unit-3.SeminarpresentationsontheimplicationsofKeynes’PsychologicalLawof 

Consumption 
 Unit-4.Assignmentoncurrentmeasurestocontrol inflation 
 Unit-5.QuizonsectoralandregionalflowofFDIinIndiaanddebateonmonetaryvs fiscal 

policy 



SEMESTER-II 

COURSE4:DEVELOPMENT ECONOMICS 

Theory Credits:4 4hrs/week 
 

Course Objective: This course is designed to learn about basic concepts, principles and theories 
in development economics and apply them to analyse the current issues in theeconomy 

CourseLearning Outcomes: 
 

Afterthe completionofthiscourse, thestudentswillbeableto 
 

1. Explainconceptsof economicgrowthand developmentandtheirmeasurement; 
2. Analysethedevelopmentalissuessuchaspoverty,unemployment,inequalityand sustainable 

development and suggest measures; 
3. Comprehendvariousstandardtheoriesofgrowthanddevelopment; 
4. Examine and suggest various developmental strategies suitable to developing 

countries; 
5. Evaluate various contemporary development issues at international and national levels and 

suggest appropriate suggestions to solve them. 

Unit-1:IntroductiontoEconomic GrowthandDevelopment 
 

● EconomicGrowthand Development:Meaning,Differences,FactorsandObstacles 
● IndicatorsofEconomicDevelopment-GNIPercapitaIncome,HumanDevelopment Index, 

Gender Development Index, Happiness Index, etc 
● Kuznets’CharacteristicsofModernEconomic Growth 
● WorldBankandIMFClassificationofCountriesbasedonlevelof Development 

 
Unit2:Developmental Issues 

● Poverty:Meaning,Types,CausesandSolutions,MultiDimensionalPovertyIndex 
● Unemployment:Meaning,Types,MeasuringUnemployment 
● Inequalities:Meaning andMeasurement- GiniCoefficient,LorenzCurveandKuznet’sCurve 
● SustainableDevelopment,SustainableDevelopmentGoals 

 
Unit-3:Theoriesof GrowthandDevelopment 

● Classical Theoryof Development 
● Marxian TheoryofDevelopment 
● Neo-ClassicalModelsof EconomicGrowth:Harrod-DomarModel,SolowModel 
● Rostow’sStagesofEconomicGrowth 



Unit–4:StrategiesofEconomic Development 

● BalancedandUnbalancedGrowthStrategies 
● BigPushStrategy, Nehru-Mahalanobis Strategy 
● ExportPromotionand ImportSubstitutionStrategy 
● HumanCapital –Sen’sCapabilityApproach 

 
 

Unit-5:ContemporaryissuesinEconomicDevelopment 

● Inclusivegrowth,GenderDisparities 
● TechnologicaldisruptionandDigital Divide 
● Urbanizationand Migration 
● Globalizationandits Challenges 

 
References: 

 Ray,D. (2009),DevelopmentEconomics, NewYork:PrincetonUniversityPress. 

 Todaro M. P. and Stephen, C., Smith (2014), Economic Development, London: Pearson, 
12 Ed.. 

 M.L.JhinganandB.L.Jhingan(2024),TheEconomicsofDevelopmentandPlanning, 
NewDelhi:VrindaPublications. 

 HayamiandGodo:(2005),DevelopmentEconomics, London:OxfordPublication. 
 Sen,A., (1999),Development asFreedom, London:Oxford UniversityPress. 

 ThirlwallA.P.,(2005),GrowthandDevelopment,PalgraveMacmillan;8thEdition. 

 Chenery,HollisandT.N.Srinivasan,(1998),HandbookofDevelopmentEconomics, Elsevier. 
 Basu,Kaushik(2000),AnalyticalDevelopmentEconomics:TheLessdevelopedEconomy: 

Revisited, Oxford University Press, India. 

 DevelopmentEconomics,Telugu Academy 

 OpenSourceOnlineMaterials&Videos:IGNOU,e-PGPathasala,SWAYAM,Khan Academy 
etc. 

SuggestedActivities: 

 Unit-1.Groupdiscussionsonfactorsof economic growthanddevelopment 
 Unit-2.Assignmentsondevelopmentalissueslikepoverty,unemploymentandtheirprograms 
 Unit-3.Preparecomparativeflowchartsofvarioustheoriesofeconomicgrowthand development 
 Unit-4. Give Project on application of any theory of economic growth or development 

tothe Current economic Problem 
 Unit-5.Seminar oncontemporary issuesoneconomic developmentrole atstate or local levels 



SEMESTER-III 

COURSE5:ECONOMIC THOUGHT 

Theory Credits:4 4hrs/week 
 

CourseObjective:Tointroducestudentstotheevolutionofeconomicthoughtbyexploringkey ideas, 
major schools, and influential thinkers—both global and Indian—with a focus on their relevance to 
contemporary economic understanding and policy. 

CourseLearning Outcomes: 

 Afterthe completionofthiscourse, thestudentswillbeable to 

 Critically compare early economic schools and evaluate their relevance to historical 
andpresent-day economic issues. 

 Explainkeyideasofmoderneconomictheoriesandassesstheirroleinshaping macroeconomic 
policies. 

 Apply institutional and behavioural economic concepts to understand real-world decision- 
making and governance. 

 Interpretindigenousandcolonialeconomicideasinrelationtojustice,ethics,andanti- colonial 
critique. 

 EvaluatemodernIndianthinkers'contributionstodevelopment,welfare,andeconomic reforms. 

Unit1:FoundationsofEconomicThought 
 

● MercantilismandPhysiocracy:Coreideas andcritique 
● ClassicalEconomicthought:AdamSmithandRicardo Comparison 
● Bentham:Utilitarianismand Critique 
● KarlMarx:Communismandits Critique 

 
Unit2:ModernEconomic Schools 

 
● Neo-ClassicalandMarginalrevolution 
● KeynesianSchool 
● New-ClassicalEconomists:rationalexpectationsmodel 
● Neo-KeynesianSchool 

 
Unit3:Institutionaland BehaviouralApproaches 

 
● InstitutionalEconomics:GunnarMyrdal,JohnRawls 
● NewInstitutional1:RonaldCoase,FrederichHayek 
● NewInstitutionalSchool2:KennethArrow,ElinorOstrom&OliverE.Williamson 
● BehaviouralEconomics:HerbertSimon(boundedrationality),RichardThaler(nudges) 



Unit4:Indian EconomicThought–EarlyandColonial Period 
 

● BuddhistEconomics:Principles,Relevance,andthe IdeasofE.F.Schumacher 
● Tiruvalluvar:Ethicalwealth,agriculture,justrule 
● Kautilya:Arthashastra,economicgovernance, statecraft 
● DadabhaiNaoroji:DrainTheoryandR.C. Dutt:Critiqueofcolonialeconomicexploitation 

Unit5:Indian EconomicThought–ModernandContemporaryEra 

● MahatmaGandhi:Trusteeship,village economy 
● B.R.Ambedkar:Social justiceandthe economy 
● AmartyaSen:Capabilities approach 
● Rao–ManmohanSinghliberalization:1991Reforms 

 
References: 

1. Lokanathan(2018):HistoryofEconomicThought,S.Chand&CoLtd, New Delhi 
2. Hajela,T.N:HistoryofEconomicThought,Ane’s BooksPvtLtd.,New Delhi 
3. R.R.Paul: Historyof EconomicThought, Kalyani Publishers, New Delhi 
4. GideandRist :Historyof EconomicDoctrines,DigitalLibraryof India, 2015.274711 
5. Roll.E.(1973):A historyofEconomicThoughts,Father,London. 
6. GhoshB.N. AndGhoshRoma. A ShortHistoryof EconomicDoctrines. 
7. Lange,O.,“PoliticalEconomy”,Vol.1,1963 
8. OpenSourceOnlineMaterials&Videos:IGNOU,e-PGPathasala,SWAYM,KhanAcademy 

etc. 

SuggestedActivities: 
 

 Unit-1:StudentSeminaron“ComparingMercantilismvsClassicalEconomics 

 Unit-2:Group discussionson differentschoolsof economic thoughtand their relevance today 

 Unit-3:ComparativeChart–InstitutionalvsBehaviouristContributions 

 Unit-4:PosterPresentation –"Gandhi vsAmbedkar:ContrastingEconomicVisions" 

 Unit-5:Project Work –“CaseStudyonIndian PoliticalEconomyin thePost-Reform Era” 



SEMESTER-III 

COURSE6:STATISTICALMETHODSFORECONOMICS 

Theory Credits:4 4hrs/week 
 

CourseObjective:The objective of this course is to make the students learn basics of statisticswith 
a view to applying them to day-to-day applications in economics. 

CourseLearning Outcomes: 
 

Atthe endofthecourse,the studentis expectedto demonstratethefollowingskills 

1. Understandsthenatureofstatistics and able tocollect datausingquestionnaire; 
2. Drawsappropriatediagrams andgraphsforpresentationofdataeffectively; 
3. CalculatesandanalysesAveragesandDispersionsforthegivendataandinterpretthem 

meaningfully; 
4. Explainstheusesofcorrelation,simpleregressionandtimeseriesineconomicanalysis. 
5. Calculatesindex numbersandinterpretsthemcorrectly. 

 
Unit–1: Introductionto Statistics 

● NatureandDefinitionof Statistics,scope,importanceandlimitationsofStatistics 
● Data:Meaning, Types of data-Primaryand Secondarydata,and theirsources 
● Census and Sample -Merits and Demerits 
● Scheduleand Questionnaire 

 
Unit–2:DiagrammaticAnalysis 

● Frequencydistribution - Meaning,Types,Tabulation, 
● Histogram,FrequencyPolygon,CumulativeFrequencyCurves 
● Graphicalpresentationofdata: Linegraph, BarDiagrams,Pie Charts 
● MS.ExcelforDiagrammatic Analysis 

 
 

Unit–3:MeasuresofCentralTendencyandDispersion 

● MeasuresofCentral Tendencyand Dispersion-MeaningandImportance 
● Averages:ArithmeticMean,Median,Mode 
● Dispersion:Range,MeanDeviation 
● StandardDeviation,CoefficientofVariationwithnumericalexamples 

 
Unit–4:Correlation,RegressionandTime Series 

 
● Correlation–TypesandMeasurement 
● SimpleRegressionModel 
● TimeSeries: Definitionand Components 
● MeasurementofTimeSeries:Moving Averages 



Unit-5: Index Numbers 
 

● Index Numbers:ConceptsofPriceandQuantityRelatives 
● Laspeyer’s,Paasche’sandFisher’s IdealIndexNumbers 
● Usesand LimitationsofIndexNumbers 

 
References: 

1. B.R.Bhat,T.SrivenkataramanaandK.S.MadhavaRao(1996):Statistics:A Beginner’s 
Text, Vol. I, New Age International (P) Ltd 

2. GoonA.M,GuptaM.K.,DasGuptaB.(1991),FundamentalsofStatistics,Vol.I, World 
Press, Calcutta. 

3. M.R.Spiegel(1989):Schaum’sOutlineofTheoryandProblemsinStatistics, 
Schaum’sOutlineSeries. 

4. S.P.Gupta(1985),Statistical Methods ,S. Chand&Co, 1985 

5.  K.V.SSarma(2003),StatisticsMadeSimple,Secondedition,NewDelhi:PHI Learning 

6. TeluguAkademyBook,ParimanathmakaPaddathulu(For B.A.). 
 

 
SuggestedActivities: 

 Unit-1.Assignmentsoftheapplicationofvariousstatisticalmethods 

 Unit-2.Student Seminar on themes requiring usage of tables, diagrams, statistical analysis 
and interpretation 

 Unit-3.Groupproject workfor collectionofdata onlocallyrelevanteconomicproblems 

 Unit-4.ExerciseoncalculationofcorrelationandregressionusingExcel. 

 Unit-5.ChartPreparationonformulasofdifferentindex indexnumbers 



SEMESTER-III 

COURSE7:INDIANECONOMY 

Theory Credits:4 4hrs/week 
 

CourseObjective:ToprovidebasicunderstandingonthechangingstructureoftheIndianeconomy and to 
analyse various issues and problems confronting the Indian economy 

CourseLearning Outcomes: 
 

Afterthe completionofthiscourse, thestudentswillbeable to 
 

1. Explainthebasiccharacteristics,structuralchanges,planningandeconomicreformsin Indian 
economy; 

2. AnalysethestatusofagricultureandruralareasinIndiaandcurrentprogrammesbeing 
implemented for their development; 

3. Appraisetheprogress madeinindustrialandinfrastructuredevelopmentinIndia; 
4. Examine the role of the service sector and emerging issuesinservicessector and 

labourmarket; 
5. EvaluatetheemergingtrendsinIndia’spublicfinanceandexternalsector. 

 
Unit1:Featuresof IndianEconomy 

 
● EconomicDevelopment ofIndiasinceIndependence 
● Population:Growthtrends,demographicdividend, NationalPopulationPolicy 
● Achievementsand failuresoffiveyearplans 
● EconomicReforms:LPGmodel –Liberalisation,Privatisation,Globalisation,NITIAayog 

 
Unit2:AgricultureandRural Development 

 
● RoleofagricultureinIndianeconomy–Trends inoutput and productivity 
● Landreformsandgreenrevolution –successandlimitations 
● Agriculturalpricing,MSP,e-NAM 
● Ruraldevelopmentprograms: NRLM,PM-KISAN,PMGSY, MGNREGS 

 
UnitIII:Industryand Infrastructure 

 
● New IndustrialPolicy-1991,Privatisationand Disinvestment 
● Roleandperformanceof publicsectorandprivate sector 
● Infrastructure:Power,transport,communication 
● Industrialcorridors,MakeinIndia,PLIscheme,GatiShakti 



UnitIV:ServicesSector,EmploymentandLabour 
 

● GrowthandcompositionofservicessectorinIndia 
● Employment:Types,Trendsinlabourforceparticipation rates, 
● Governmentemploymentschemes:PMEGP,SkillIndia,NationalCareerService 
● ReformsonLabourCode,Codeon Wages,Gigworkersandtheir issues 

 
UnitV:BudgetaryTrendsandIndia’sExternal Sector 

 
● Fiscalpolicy:Trendsinrevenue, expenditure,anddeficits 
● State’sFiscalHealth Index 
● India’sforeigntrade–CompositionandDirection 
● India’sBalanceofPayments,Exchangeratetrends,FDI,FPI 

 
References: 

1. Dhingra, I.C.(2014),IndianEconomy, NewDelhi:SultanChand&Co. 

2. GauravDattandAshwaniMahajan(2024), Datt and Sundharam’s Indian Economy,New 
Delhi: Sultan Chand & Co. 

3. G.M.Meier(2005),LeadingIssuesinEconomicDevelopment,NewYork:Oxford University 
Press. 

4. P.K.Dhar(2018),IndianEconomy:ItsGrowingDimensions,Ludhiana:Kalyani Publishers. 

5. ReserveBankof India,HandbookofStatisticsonIndianEconomy (Latest). 

6. S.K.Misra&V.K.Puri(2015),Indian Economy,Mumbai:Himalaya Publishing House. 

7. Indian EconomyforCompetitive ExaminationsbyTeluguAcademy, 2024 

8. GovernmentofIndia,AnnualEconomicSurveys 

 
SuggestedActivities: 

 Unit-1.ProjectonhowdemographictrendsincertainpartsofIndialeadtopoverty, 
unemployment, labour migration, and urbanization. 

 Unit-2.StudentseminarsonIndianagriculturebyanalyzingkeycrops,croppingpatterns. 

 Unit-3.WorkshoprelatingtoinfrastructureandindustrialdevelopmentinIndia. 

 Unit-4. Group Discussion on increasing importance of the Service sector in the Indian 
economy. 

 Unit-5. Conduct competitions for suggesting innovative ideas for India's development 
towards the vision, Vikasith Bharath - 2047. 



SEMESTER-IV 

COURSE8:MONETARYECONOMICS 

Theory Credits:4 4hrs/week 
 

Course Objective: To provide students with a comprehensive understanding of the theoreticaland 
practical aspects of money, banking, and monetary policy in the modern economy, including 
trends in the digitalization of the economy. 

CourseLearning Outcomes: 
 

Aftersuccessful completionofthiscourse, thestudents willbeable to 
 

1. Understandthefunctionsof moneyand differentconcepts ofmoneyand digital currencies; 
2. Explainclassical andmodern theories ofdemandformoneyand theirimplications; 
3. Describethefunctionsof Commercialbanks,NBFCs,andRBI 
4. Assess goals of monetarypolicyand inflationtargeting 
5. Evaluatethelatestdevelopmentsinthebankingsectorincludingnet-bankingandmobile 

banking. 

Unit-1:Money–Functions,andModernForms 
 

● Money:Definitions,TypesandFunctions 
● Measuresof MoneySupply: M1, M2,M3, M4–RBIdefinitions 
● High Powered Moneyand MoneyMultiplier 
● RecentDevelopments:DigitalCurrencyandCBDC(CentralBankDigital Currency –e₹) 

 
Unit-2:Theoriesof DemandandSupplyof Money 

● QuantityTheory: Fisherand Cambridge, ClassicalDichotomy 
● KeynesianLiquidityPreference Theory 
● Post-KeynesianTheories:TobinandFriedman 
● PhilipsCurve,RationalExpectations 

 
Unit-3: FinancialMarketsand Institutions 

 
● FinancialMarket-MoneyMarketandCapital Market 
● FunctionsofCommercialBanks,CreditCreationProcess 
● NonBankingFinancialInstitutions -Roleandregulations 
● RecentReformsin BankingSector-Management ofNPA,Mergers,BASELNorms 



Unit-4:MonetaryPolicy,ToolsandEffectiveness 
 

● FunctionsofRBI 
● Monetary Policy: Meaning, Objectives and Instruments of Monetary Policy: Quantitative 

and Qualitative 
● TransmissionMechanism of MonetaryPolicy 
● InflationTargetingandFlexibleInflationTargeting(FIT) Framework 

 
Unit-5:EmergingTrendsin Moneyand Banking 

 
● Cryptocurrencies:Evolution,Featuresand Challenges. 
● Fintech:BlockchainTechnology,DeFi 
● FinancialInnovations:CrowdFunding,Net -banking,Mobilebanking 
● DigitalFinanceand IssuesinCybersecurity 

 
References: 

 
1. Prasad, E. S., & Thorne, S. R. (2021). The Future of Money. Unabridged. Tantor 

Media,Inc. 
2. SurajB.Gupta(2001),MonetaryEconomics:Institutions,TheoryandPolicy,New Delhi: S. 

Chand & Company. 
3. R.DornbuschandS.Fischer(2010),Macroeconomics, NewYork:McGraw Hills. 
4. M.L.Jhingan(2013),Money,Banking,InternationalTrade&PublicFinance,8th Edition, 

New Delhi:Vrinda Publications. 
5. Mishkin,F.S.(2006),TheEconomicsofMoney,Banking,andFinancialMarkets.London: 

Pearson-Addison-Wesley Publishers. 
6. RBIReports–Annual Report,FinancialStabilityReport,DigitalPaymentsReport 
7. ArticlesfromBIS,IMF,and World Bank ondigital bankingandmonetarypolicy 

 
SuggestedActivities: 

 
 Unit-1.BrowseRBI’swebsiteandsubmitasmallreportonanytworecent notifications or 

updates about money supply or digital currency. 

 Unit-2.Drawandinterpret:Liquiditypreferencecurve,PhillipsCurve,Rational 
expectations-adjusted Phillips Curve 

 Unit-3. Visit a local commercial bank or cooperative bank. Prepare a brief reporton 
credit creation, customer services, and digital operations. 

 Unit-4. Create visual posters explaining quantitative vs qualitative tools monetary 
policy with real-world examples. 

 Unit-5. Conduct a quiz on common cybersecurity threats (phishing, ransomware). 
Design an awareness campaign (posters or reels) for safe digital banking. 



SEMESTER-IV 

COURSE9:ANDHRA PRADESHECONOMY 

Theory Credits:4 4hrs/week 
 

Course Objective: This course aims to provide an overview of the economic structure of Andhra 
Pradesh focusing on its policies towards the development of agricultural, industrial, servicesectors 
as well as welfare of the people to achieve the vision of Swarna Andhra 2047. 

CourseLearning Outcomes: 

Aftersuccessful completionofthiscourse, thestudents willbeable to 
 

1. Understandthe keydemographic anddevelopmental indicators ofAndhraPradesh; 
2. Analysethepatternoflanduse,irrigationsystemsandagriculturereformsinAndhra Pradesh; 
3. Assesstheprogressmadeinthedevelopment ofindustriesand infrastructureinthestate; 
4. Evaluatetheprogressmadeinthegrowthofservicesector,e-governanceandtrendsin labor 

market in Andhra Pradesh; 
5. Suggestefficientbudgetaryandwelfarepoliciestoenhancethelivingstandardsofthe people in 

Andhra Pradesh. 

Unit1:Economic Profileof AndhraPradesh 

● FeaturesofAndhraPradeshEconomy,Impactof Bifurcation 
● StateDomesticProduct(SDP):SectoralcontributionandTrends,Per capitaIncome 
● HumanDevelopmentIndicators:Literacy,Health,Gender,HDI 
● SwarnaAndhra2047: Targets andGuidingprinciples 

 
Unit2:AgricultureandAllied Sectors 

● LandUseand CroppingPattern:Major crops,GICrops,Croppingpattern 
● IrrigationandWaterResourceManagement:SourcesofIrrigation, Interlinkingofrivers 
● Agriculturemarkets:AgriculturalProduceMarket committees(APMCs),Rythubazars 
● ContributionofAlliedSectors-Forestry,Livestock,Fisheries,Horticulture,Sericulture and 

Food Processing Industry 

Unit3:Industryand Infrastructure 
 

● NewIndustrialPolicyof Andhra Pradesh 
● SEZsand IndustrialCorridors:Visakhapatnam-Chennai IndustrialCorridor, APIIC 
● KeyFindings of Andhra Pradesh Annual SurveyofIndustries 
● Infrastructurefacilities- Energy,RoadNetwork,AirportsandPorts 



Unit4:ServicesSector and Employment 
 

● CompositionandGrowthofServices SectorinAndhra Pradesh 
● APTourism-Opportunitiesand Challenges 
● IT Sector - initiatives - Data Centers, Quantum Valley, E-governance initiatives in Andhra 

Pradesh 
● LabourMarket Issues:Natureof employment,Migrationtrends 

 
Unit5:Public FinanceandWelfare Schemes 

● StateBudgetandFiscal Policy:Revenue,Expenditure,Fiscaldeficit,PublicDebt 
● TaxationandResourceMobilization:GST,StateTaxes, 
● Stateshareincentral taxes 
● FlagshipwelfareprogramsofAndhra Pradesh 

 
References: 

 
1. TeluguAkademy(2023)AndhraPradesheconomy.Hyderabad:TeluguAkademy. 
2. PlanningDepartment(2025)SocioeconomicSurveyofAndhraPradesh2024-25, 

GovernmentofAndhra Pradesh. 

Websites: 

1. Andhra Pradesh Directorate of Economics and Statistics - 
https://des.ap.gov.in/MainPage.do 

2. APSocioeconomicSurvey-https://apfinance.gov.in/socio.html 
 

SuggestedActivity: 

 Unit-1.SeminaroneconomicprofileofAndhraPradeshandprogresstowardstheSwarna Andhra 
2047 vision through project-based learning. 

 Unit-2.VisitaLocalFarmforhands-onexperienceandinsightsintoagricultural Activities. 
 Unit-3.VisitaLocalFarmforhands-onexperienceandinsightsintoindustriesand propose 

investment strategies for the industrial sector in Andhra Pradesh. 
 Unit-4.Organizedebate onSocial InfrastructureservicesavailableinAndhraPradesh 
 Unit-5.Engageinamockbudgetingexercisetounderstandpublicfinanceand development 

priorities in Andhra Pradesh. 



SEMESTER-IV 

COURSE10:PUBLICFINANCE 

Theory Credits:4 4hrs/week 
 

Course Objective: This course aims to provide an understanding of Public Finance principles, 
theories, and policies, enabling students to analyse and evaluate issues ingovernment revenue, 
expenditure and debt management. 

CourseLearning Outcomes: 
 

Afterthe completionofthiscourse, thestudentswillbeable to 
 

1. Explainthe basicconcepts andprinciple ofpublicfinance; 
2. Discuss various sources of public revenue, different theories of taxation, tax systems and 

incidence of taxation; 
3. Analysevariousprinciples,theories,practicesofpublicexpenditure; 
4. Evaluatetheconceptsandeffectsofpublicdebt&deficitsandtheFRBMActinIndia; 
5. Illustratetheefficacyoffiscalpolicy,fiscalfederalismandtheroleoftheFinance Commissions in 

India. 

 
Unit1:IntroductiontoPublicFinanceandMarket Failure 

● Meaning,Nature,Scope, ImportanceofPublicFinance;PublicvsPrivateFinance 
● PrincipleofMaximumSocialAdvantage 
● TypesofGoods:Private,Public,Merit,ClubGoods 
● ProblemsofMarket Failure,ExternalitiesandFreeRidingandSolutions. 

 
Unit2:Public Revenue 

 
● SourcesofRevenue:TaxandNon-tax;Cannonsof Taxation 
● Theoriesof Taxation: BenefitTheory, Abilityto PayTheory 
● Tax Systems:Progressive,Proportional,Regressive;TypesofTaxes:Directand Indirect 
● IncidenceandEffectsofTaxation 

 
Unit3:Public Expenditure 

 
● PrinciplesofPublicExpenditure(PE);ClassificationandEffectsofPE 
● TheoriesofPE:Wagner’s Law,Peacock-Wiseman 
● DeterminantsofPE;CriteriaforPublic Investment 
● Crowdingineffectandcrowdingouteffectofpublicexpenditure 

 
Unit4:PublicDebtandBudget 

● PublicDebt:Meaning,Types, Sources 



● PublicDebtManagement 
● Budget:Meaning,Types, Components,Typesof Deficits 
● FiscalDisciplineandConsolidation,FRBMAct 

 
Unit5:FiscalPolicyandFiscalFederalism 

● FiscalPolicy:Meaning,ObjectivesandMechanism 
● FiscalFederalism -ConceptofVertical andHorizontalDevolution 
● FiscalFederalisminIndia:IssuesandChallenges 
● RecentFinanceCommission:ObjectivesandRecommendations 

 
References: 

 
1. Musgrave,R.A.&Musgrave,P.B.(2004), Public Finance in Theory and Practice.Fifth 

edition., TATA McGraw-Hill 

2. B.P.Tyagi(2006), PublicFinance,Meerut:JaiPrakashNath Co. 

3. BhatiaH.L.(1984)PublicFinance,Ghaziabad: VikasPublishingHousePvt.Ltd. 

4. Dalton,H.,(2009)Principles ofPublicFinance, Firstedition., Routledge.. 

5. Stiglitz,J. E (2000),Economics ofthePublicSector. WWNorton 

6. Rangarajan, C. and D. K. Srivastava (2011), Federalism and Fiscal Transfers in 
India.New Delhi: Oxford University Press. 

7. OpenSourceOnlineMaterials&Videos:IGNOU,e-PGPathasala,EconomicSurvey, SWAYM, 
Khan Academy etc. 

SuggestedActivity: 
 

 Unit1.Create apresentation highlightingthe keyprinciples ofpublic finance. 
 Unit2.Organizeadebateontheadvantagesanddisadvantagesofdifferenttax Systems. 
 Unit3.Developabudget proposalforahypothetical governmentagency. 
 Unit 4. Present a case studyon the implementation of the Fiscal Responsibilityand 

Budget Management Act in India 
 Unit 5. Organize a panel discussion with experts in public finance to discuss the 

effectiveness of fiscal policy instruments in achieving economic stability and 
growth. 



SEMESTER-V 

COURSE11: ENTREPRENUERSHIPANDMSMEs 

Theory Credits:4 4hrs/week 
 

Course Objective:This course aims to equip students with the essential knowledge and skills to 
become successful entrepreneurs covering the entire journey from ideating a business concept to 
validating its viability and successfully launching a venture. 

CourseLearning Outcomes: 
 

Aftersuccessful completionofthiscourse, thestudents willbeable to 
 

1. Explainbasicconcepts,types,theoriesof entrepreneurship,andwomenentrepreneurship; 
2. ApplySCAMPERtechniquestoidentifyideasandcreateasimplebusinessplanfor rural/urban 

ventures; 
3. Evaluatetheopportunitiesandthefeasibilityofbecominganentrepreneurwithinthe umbrella of 

MSMEs; 
4. DesignaviablefinancialandlegalplantostartabusinessinIndia. 
5. Identify major programmes and schemes with government support for undertaking a start 

up venture; 

Unit-1:IntroductiontoEntrepreneurship 

● Conceptand ImportanceofEntrepreneurship 
● TheoriesofEntrepreneurship:Innovations,X-Efficiency,Risk Bearing 
● TypesofEntrepreneurship:Eco-preneurship,Social,Digital,andTech-based 
● WomenEntrepreneurship:Importance,RoleinInclusiveGrowth,Opportunities,andChallenges 

Unit-2:EntrepreneurshipandBusiness Planning 
 

● EntrepreneurialEcosystem:Elements,Issues,andSupport Mechanisms 
● OpportunityIdentification Techniques:SCAMPER, SWOTAnalysis 
● BusinessPlanningand BusinessModel Canvas 
● EntrepreneurialOpportunitiesinRuralandUrbanIndia 

 
Unit3:MSMEsandEmergingOpportunities 

● MSMEsinIndia:Features,Classification,andRoleinEconomic Development 
● ClusterDevelopmentApproachandSupport forMSMEs 
● ChallengesFaced byMSMEsand PolicyResponses 
● EmergingSectorsinEntrepreneurship:OrganicFarming,FoodProcessing,Sanitary Products, 

Handicrafts, Tourism, and Logistics 



Unit-4: FinancingandMarketingforEntrepreneurs 

● FinancialPlanning:EstimatingCapitalNeedsandBudgeting 
● SourcesofFinance:Banks,SIDBI,MUDRA,andAlternativeFinance-Crowdfunding 

(kickstarter), Venture Capital 
● LoanApplicationProcessandProjectReportPreparation 
● MarketingforStartups:MarketResearch,Branding,Promotion,andDigitalStrategies (Social 

Media, SEO, Influencer Marketing) 

Unit5:Institutional SupportandCase Studies 
 

● InstitutionalSupportforEntrepreneurship:NSDC,MSME-DI,Incubators, Accelerators 
● KeyGovernmentSchemes:PMEGP,STARTUPINDIA,STANDUPINDIA,UDYAM 

Registration 
● LegalandRegulatoryFramework:Registration,Taxation,LabourLaws,Environmental 

Compliance 
● CaseStudies:SuccessStoriesandFailuresofLocal/RegionalRelevance 

 
References: 

1. Hisrich,R.D.,Peters, M.P., &Shepherd,D.A.(2020),Entrepreneurship,11thEdition, 
McGraw Hill Education 

2. Desai,Vasant(2018),DynamicsofEntrepreneurialDevelopmentandManagement, 
Himalaya Publishing House 

3. Gupta, C.B. & Srinivasan, N.P. (2021),EntrepreneurshipDevelopmentinIndia,Sultan 
Chand & Sons 

4. Arora,Renu&Sood,S.K. (2019),EntrepreneurshipDevelopment, KalyaniPublishers 
5. Kumar,S.Anil,Poornima,S.C.,Abraham,M.K.,&Jayashree,K.(2023). 

EntrepreneurshipDevelopment(2nded.).NewDelhi:NewAge InternationalPublishers. 
6. Gordona,EandN.Natarajan(2017),EntrepreneurshipDevelopment,Mumbai: Himalaya 

Publishing House Pvt Ltd 
Websites: 

● Startup IndiaPortal–https://www.startupindia.gov.in 
● MUDRAYojana– https://www.mudra.org.in 
● SIDBI(Small IndustriesDevelopmentBankofIndia)–https://www.sidbi.in 
● NABARD–https://www.nabard.org 
● T-Hub&AtalInnovationMission–https://www.t-hub.co,https://aim.gov.inInnovative 

Learning Resources 
● NPTELCourse:“Entrepreneurship”–https://nptel.ac.in/courses/110/107/110107094 
● SWAYAMEntrepreneurshipCourses – https://swayam.gov.in. 



Videosand Podcasts: 
 

● YouTubeChannels:ETStartupCentral,TheKen/ YourStory,Shark Tanks 
● DigitalMarketResearchtools -googletrends,social blade 
● BusinessSimulationTools 

○ Canvanizer–For BusinessModelCanvas:https://canvanizer.com 
○ BPlanBuilder– Businessplangeneratortools. 

● EntrepreneurshipPodcasts 
● StartupIndiaPodcasts –Insightsintoschemes,funding,andrealventures, 

 
SuggestedActivities: 

 Unit 1: Role-play different types of entrepreneurs (social, digital, eco, women) to 
understand their roles, challenges, and contributions. Field trip to local industryand report 
submission. 

 Unit2:Apply the SCAMPERtechnique toredesign acommon productand pitch anew 
business ideas based on innovation. 

 Unit 3: Conduct a SWOT analysis of a local MSME to identify its strengths, weaknesses, 
opportunities, and threats. 

 Unit4:Designabasicdigitalmarketingplanforastartupideausingsocialmedia platforms and 
branding strategies. 

 Unit5:Createastartupproposalusinga governmentscheme (e.g.,Startup India)outlining 
eligibility, benefits, and business potential. 



SEMESTER-V 

COURSE12A:INFERENTIALSTATISTICSANDSOFTWAREPACKAGES 

Theory Credits:4 4hrs/week 
 

Course Objective: This course provides theoretical knowledge and practical skills about various 

inferentialstatisticssuchasprobabilities,testofsignificance,multipleregression andalsoskillfor using 

software like MS Excel and SPSS for data analysis. 

CourseLearning Outcomes: 

 
Afterthe completionofthiscourse, thestudentswillbeable to 

 
1. Understandthe conceptandtheoryof probability; 

2. Analyseand applythe differentprobabilitydistributions; 

3. Demonstratetheskills onvarious testsof significance; 

4. Learn anduseofmultipleregressionmodelin economics; 

5. UseExcelsheets andSPSS packageto analysethedataand derivetheresults. 

 
Unit1:ConceptandTheoriesof Probability 

● Conceptand Definitionsof Probability 
● ApproachestoProbability:Mathematical,Statistical,andAxiomatic 
● TheoremsonProbability:AdditionandMultiplication(without proofs). 

 
Unit2:TheoreticalProbabilityDistributions(Without proofs) 

● BinomialDistribution:Constants,PropertiesandApplications 
● PoisonDistribution:Constants,PropertiesandApplications 
● NormalDistribution:Constants,PropertiesandApplications 
● StandardNormalDistribution:PropertiesandApplications 

 
Unit3:TestofSignificance -LargeandSmallSampleTests 

● StepsinvolvedinTestingofHypotheses,TestingthedifferencebetweenMeansand Proportions 
● LargeSampleor Z-Test, SmallSampleTests,Differencebetweenthem 
● ApplicationsofStudent’st-test,χ2test,F-test 
● OnewayandTwowayANOVA 



Unit4:LinearMultipleRegressionModel 
 

● ThreeVariableLinearMultipleRegressionModel:Notation, Assumptions 
● EstimationofPartialRegressionCoefficients–InterpretationofRegression coefficients 
● Testingthe coefficients:t-test,p-value 
● CoefficientofDetermination:R2 andadjustedR2 

 
Unit5:ExcelandSPSSforDataAnalysis 

● Excel:Worksheet,CreatingTables,GraphsandCharts 
● MathematicalandStatisticalFunctionsinExcelandDataAnalysisPack:Descriptive Statistics, 

Correlation and Regression 
● SPSS: Introduction,OpeningExcelfilesinSPSS,AnalysisTools:Descriptive Statistics 
● EstimationofRegressionCoefficientsusingSPSSandtheir interpretation. 

References: 

1. S.C.Gupta,(1982)FundamentalsofStatistics,Bombay:HimalayaPublishing House 
2. S.P.Gupta,(2000),StatisticalMethods,New Delhi:S.Chand& Company 
3. K. V. S. Sharma, (2010), Statistics Made Simple,Do it Yourself on PC, second edition, 

New Delhi: Prentice Hall of India 

4. TeluguAkademi,QuantitativeMethods 
5. B.N.Gupta,(1992),StatisticsTheoryandPractice,Agra: Sahitya Bhavan 
6. Goon A.M., M. K. Gupta and B. Dasgupta, (1975) Fundamentals of Statistics, 

Vol.1,Calcutta: The World Press, Ltd 
7. Nagar,A.L.andR.K.Das,(1996),BasicStatistics,NewDelhi:OxfordUniversityPress 
8. D N Elhance, VeenaElhance& B M Aggarwal, (2018), Foundation of Statistics, 

NewDelhi: KitabMahal 
9. Relevantwebresourcessuggestedbythe teacher andcollegelibrarian. 

 
SuggestedActivities: 

 
 Mandatory(Trainingofstudents intherelatedskills bytheteacherfor atotal10 Hours) 

 ForTeacher: Training of students by teacher in the classroom and in the field for a totalof 
not less than10 hours on skills and hands on experience like calculation and 
interpretationnormalcurve,Z-values,t-test,χ2test,F-test,ANOVA,regressionresults,t,p and 
R2values using Excel and/or SPSS. The expertise of practicing persons can be utilized for 
this purpose. 

 For Student: Students shall take up a real time data of any economic organisation or firm 
and calculate the important statistical tests for the data and write the results with 
interpretations in the given format, not exceeding 10 pages, and submit to the teacher, as 
Fieldwork Report 

 SuggestedFieldworkFormat(Reportshallnotexceed10pages): 



SEMESTER-V 

COURSE12B:FINANCIALPLANNING 

Theory Credits:4 4hrs/week 
 

Course Objective: To equip students with fundamental knowledge on personal and professional 
financial planning, budgeting, savings, investments, tax planning, and retirement planning with a 
view to helpingthem develop practical financial literacy and prepare for careers in banking, 
finance, insurance, and financial consultancy. 

 
CourseLearning Outcomes 
Aftercompletingthecourse,studentswill beableto: 

1. Createpersonalfinancial plansandbudgets; 
2. Planforreachingfinancialgoalswithgivenbudget 
3. Comparevariousinvestmentavenuesand maketherightinvestment decision; 
4. Planforpersonalloansand retirementwithfinancial tools; 
5. Gainpracticalskillstoprepareafinanciallysecure retirementplan. 

 
Unit1:IntroductiontoFinancialPlanning 

 
● Meaning,Importance,andObjectivesofFinancial Planning 
● ComponentsofFinancialPlanning:Income,Expenditure,Savings,Investments,Insurance, and 

Retirement 
● TimeValueofMoney:SimpleandCompoundInterest,PresentandFuture Value 
● StepsinPersonalFinancialPlanningProcess 
● Activity: Calculate and compare simple and compound interest rates, present and 

futurevalue of a certain amount. 

Unit2:Budgeting andGoal Setting 
 

● TypesofIncomeandExpenses 
● BudgetPreparation:Monthlyand Annual 
● SettingSMARTFinancialGoals 
● EmergencyFundsand FinancialDiscipline 
● CommonBudgetingMistakesandMethodstoavoid them 
● Activity:Prepareapersonalbudget basedon studentincome/scholarship/familysupport 

Unit3:SavingandInvestment Planning 
 

● ImportanceofSaving–Short-termand Long-termGoals 
● TypesofInvestmentAvenuesandBasisofInvestment:BankProducts,Market-based 

Instruments, Government Schemes, Mutual Funds, Gold and Real Estate 
● RiskandReturnTrade-off-InflationRisk,MarketRisk etc 
● PortfolioDiversification-Meaning,Types andBenefits 
● PracticalExercise:Use ofSIPCalculatorandMutualFundComparison 



Unit4:PersonalLoanPlanning 
 

● TypesofPersonal Loans, Choosingtherightloanproduct 
● SourcesofPersonal Loans,CreditCards-AdvantagesandDisadvantages 
● LoanAffordabilityand EMICalculation,PANCard,Creditscore andits importance 
● MobileLoan APPs -Pitfallsandrisks 

 
Unit5:RetirementandEstate Planning 

 
● Importanceof EarlyRetirement Planning 
● Retirement Instruments:NPS,EPF,PensionPlans 
● PlanningforMedicalExpenses andInflation 
● Will,Nomination,andPowerof Attorney 
● DigitalToolsandAppsforRetirementandEstatePlanning 
● Project:Designa retirementplanforasampleindividual(case study) 

 
References: 

1. JackKapoor,LesDlabay,RobertJ.Hughes(2020),PersonalFinance,12thEd.New York: 
McGraw Hills. 

2. Indian InstituteofBanking&Finance.(2017).Introductiontofinancialplanning(4thed.), New 
Delhi: Taxmann Publications Pvt. Ltd. 

3. Halan,M.(2018).Let’sTalkMoney:You’veworkedhardforit,nowmakeitworkforyou 
(2nded.). HarperBusiness. 

4. Websites: 
○ www.sebi.gov.in 
○ www.rbi.org.in 
○ www.nseindia.com 
○ www.incometax.gov.in 
○ https://ncfe.org.in/rbi/ 



SEMESTER-V 

COURSE13A:MATHEMATICALMETHODSFORECONOMICS 

Theory Credits:4 4hrs/week 
 

Course Objective: The objectiveofthiscourseistomakethe studentslearnthesimpleandbasic 
mathematical tools to be applied in economics for understanding and analysing various economic 
issues. 

CourseLearning Outcomes: 
 

1. Afterthe completionofthiscourse, thestudentswillbeable to 
2. Explainthe roleofmathematicsand applicationsofset theoryineconomicanalysis; 
3. Learntheimportanceofmatrixalgebra,types,operationsanditsapplicationsin economics; 
4. Imbibethe rulesofbasic differentiationandtheirapplicationsineconomic analysis; 
5. Applytherules ofdifferentiation to theproblemsof optimization in economics; 
6. Equipwiththeknowledgetosolveeconomicproblemsinvolvinginequalitiesthrough Linear 

programming and planning using input-output analysis. 

Unit1:Sets andFunctions 

● CalculationofPercentagesandSimpleGrowthrates 
● ConceptandImportanceofSettheoryinEconomics;TypesofSets,SetOperationsand Cartesian 

Product 
● MeaningandImportance ofRelationandFunctionsinEconomics 
● TypesofFunctions:Liner,Quadratic,Cubic,RectangularHyperbolaandExponentialFunctions 

with graphical representation and numerical examples from economics 

Unit2:MatrixAlgebra 
 

● Conceptand ImportanceofMatricesinEconomics;TypesofMatrices 
● MatrixOperations:AdditionsandMultiplicationswithnumericalexamples 
● DeterminantandInverse ofa2x2and3x3matriceswithnumericalexamples 
● SystemofSimultaneousEquations:SolutionthroughCramer’sRule 

 
Unit 3:Differentiation 

 
● Conceptand Importance ofDifferentiation,SlopeofacurveandDerivative 
● RulesofDifferentiation:Constant,Power,Sum,Product,Quotient,Exponentialfunctions 
● FirstOrderandSecond OrderDerivativesandtheirInterpretationswithnumerical examples 
● DerivativesandtheConceptsofMarginalUtility,MarginalProduct,MarginalRevenue, Marginal 

Cost and Marginal Propensity to Consume 



Unit 4: Optimization 
 

● ConceptandimportanceofOptimizationin Economics 
● ConditionsforMaximaandMinimaofaFunctionwithgraphicalillustration 
● SimpleEconomicApplications:MaximizationofOutput,Revenue,Profit 
● Cost Minimisation 

 
Unit-5LinearProgrammingandInput -Output Analysis 

 
● LinearProgramming:ConceptandImportance 
● SolutiontoLinearProgrammingProblemthroughGraphicalMethod 
● Input- Outputmodel:Importance 
● SolvingClosedInput-outputmodel with2 x2matrix 

 
References: 

 
1. Chiang, A.C. (1986), Fundamental Methods ofMathematical Economics, McGraw 

Hill,New York. 
2. Edward Dowling (2011): Schaum’s Outline of Introduction to Mathematical Economics, 

Tata McGraw Hill Publications. 
3. Alien, R.G.D. (1974), Mathematical Analysis forEconomists, Macmillan Press and ELBS, 

London. 
4. Knut Sydsaeter and Peter Hammond (2008), Mathematics for Economic Analysis. Pearson 

education. 
5. OpenSourceOnlineMaterials&Videos:IGNOU,e-PGPathasala,SWAYM,KhanAcademy 

etc. 

SuggestedActivities: 
 

 Unit-1:Assignmentsonsolvingratios,percentages,growratesandsets 

 Unit-2:Exercisesonmodelingfunctions, drawinggraphsandits applications 

 Unit-3:GroupProjectsforsolvingandapplicationofMatrixalgebra 

 Unit-4:Exercisesonsolvingdifferentialequationsandtheirapplicationineconomics 

 Unit-5:Solvingproblems related totheconcepts in economics 



SEMESTER-V 

COURSE13B:INSURANCESERVICES 

Theory Credits:4 4hrs/week 
 

Course Objective: This course aims to enlighten the students with the fundamental concepts 
ofinsurance services and practical dynamics, skills needed to work in the Insurance sector. 

CourseLearning Outcomes: 
 

Aftercompletingthecourse,studentswill beableto: 
 

● Explaintheconceptandprinciplesofinsuranceserviceandfunctioningofinsurance service 
agencies. 

● Understanddifferentlifeinsurance products. 
● IdentifytheneedforgeneralInsuranceanddifferentgeneralinsuranceproducts. 
● Demonstratepracticalskillstoenablethemtostartaninsuranceserviceagencyorfind 

employment in this sector. 
● Evaluate the performance of local case studies by understanding customer mindset and the 

role of various supportinginstitutions under the existing regulations. 

Unit1:InsuranceConceptand Principles 
 

● ConceptofRiskandUncertainty,RiskClassification 
● Insurance:ConceptandImportance 
● TypesofInsurance:LifeInsurance,General andHealthInsurance 
● InsuranceRegulationsinIndia,Roleof IRDAI;ScopeforInsuranceBusinessinIndia 

 
Unit2:LifeInsuranceand Products 

 
● LifeInsurance:NatureandFeatures 
● MajorLifeInsuranceCompaniesinIndia 
● LifeInsuranceProducts:Conventional,UnitLinked,Annuities,GroupPolicies,Micro Insurance 

Unit3:GeneralandHealthInsurancesand Products 

● GeneralInsurance:Nature,FeaturesandTypes 
● MajorGeneralInsuranceCompaniesinIndia(NOUN);ImportantGeneralInsuranceProducts; 

Role of Surveyor 
● HealthInsurance:NatureandFeatures;RoleofMedicalExaminerinissuingInsurance policy 
● Health Insurance Companies in India; Major Health Insurance Products/policies and their 

Features: Individual, Family, Group, Arogya Sanjeevini 



Unit4:PracticingasanInsuranceAgent 
 

● InsuranceContractandTermsofInsurance Policy 
● RegistrationofInsuranceAgent/Agencywiththe Company 
● ProceduretoissueaPolicy:ApplicationandAcceptance;PolicyLapseandRevival; Premium 

Payment, Assignment, Nomination and Surrender of Policy, Policy Claim 
● ImportantWebsitesandAppsofInsuranceinIndia 

 
Unit5:UnderstandingtheCustomerand Case Studies 

● InsuranceCustomerand Categories 
● UnderstandingCustomer Mindsetand Satisfaction 
● AddressingtheGrievancesoftheCustomer,EthicalBehaviorin Insurance,MoralHazard 
● DiscussionoftwodifferentCaseStudiesrelatedtoLifeorGeneralorHealthInsurance Services 

References: 

 InsuranceInstituteofIndia,(2011), PrinciplesofInsurance,IC-01,Mumbai. 

 InsuranceInstituteof India(2011), PracticeofLifeInsurance(IC-02),Mumbai. 

 InsuranceInstituteofIndia(2011), PracticeofGeneralInsurance(IC-11),Mumbai. 

 G.DionneandS.E.Harrington(Eds.)(1997),FoundationsofInsuranceEconomics, Kluwer 
Academic Publishers, Boston. 

 https://www.irdai.gov.in 

Co-CurricularActivities: 
 

 Mandatory(Training ofstudents in therelated skillsby theteacherfor atotal 10 Hours) 

 For Teacher: Training of students by teacher in the classroom and in the field for a total of 
not less than10 hours on skills and hands on experience like explaining the details of an 
insurance policy to a customer – life, health and general policy, filling up application for a 
policy, calculation of premium and claim, make use of important websites and apps etc. 
pertaining to insurance and making a field visit to any insurance organization in the local 
area. The expertise of practicing insurance agent or trainer can be utilized for this purpose. 

 For Students: Students shall visit and understand the functioning of the insurance 
agencyoftheirinterestinthelocalarea. Theyshallwritetheirindividualobservationsinthegiven 
format, not exceeding 10 pages, and submit to the teacher, as Fieldwork Report 

 SuggestedFieldwork Format(Reportshallnotexceed10pages): 
 TitlePage,StudentDetails,Acknowledgments, Index page, Objectives,Step-wiseprocess, 

Findings, Conclusion & References. 

 MaxMarksforFieldworkReport:05 

 UnitTests/Internal Examinations. 



SuggestedActivities: 
 

 Unit-1:Assignment onimportanceofinsuranceinIndia 

 Unit-2:Seminarson typesof lifeinsuranceproducts 
 Unit-3:Quiz onconceptscovered 

 Unit-4: Role playon beingan insurance agent 

 Unit-5:Casestudies / Articlereadingactivityonissues ofinsurancesector 



SEMESTER-VI 

COURSE14 A:RESEARCH METHODOLOGY 

Theory Credits:4 4hrs/week 
 

Course Objective: To equip students with foundational knowledge on research methodologyand 
develop skills to design, implement, and document a research project effectively. 

 
CourseLearning Outcomes: 
Afterthe completionofthiscourse, thestudentswillbeable to 

 Demonstrate the knowledge relating to research, its role in enhancement of knowledge in 
social sciences in general and economics in particular; 

 Analyseandapplydifferentresearchmethods 
 Formulatea goodresearchdesigntoundertakeminiresearchprojects; 
 Undertakeafieldsurveybyhimself/herselfto collect relevantdataand information; 
 Developcapacityto writeasimpleproject report with allrelevant components. 

Unit1:FoundationsofResearch 
 

● Meaningand ImportanceofResearch 
● ScientificandSocialScience Research 
● Objectivity vs Subjectivity in research: Methods of ensuring Objectivity in Social Science 

Research 
● LimitationsofResearchinSocialScience,EthicsinResearch 

 
Unit2:MethodsofResearch 

● Exploratory,Descriptive,Analytical,andEvaluationResearch 
● ExperimentalandActionResearch 
● CaseStudy,Observational,Participatory,andEthnographicResearch 
● Mixed Methods Approach 

 
Unit3:Planningof ResearchProject 

 
● ResearchProblem:ProcessandCriteriaforSelectingaResearchProblem 
● ReviewofTheoreticalliteratureandempiricalresearchworksinrelatedarea 
● Writingresearchobjectivesandformulatinghypotheses. 
● Choiceof DataforResearch:Secondaryand PrimaryData;Censusand SampleData 
● PreparationofaResearchProposal;ComponentsofagoodResearchProposal. 

 
Unit4:Implementationof aResearchProject 

 
● DesigningTools:Questionnaire, InterviewSchedule,PilotTesting 
● DataCollection:QualitativeTechniques 
● DataCollection:QuantitativeTechniques 
● DataProcessing:Coding,GraphicalRepresentation,BasicStatistical Analysis 



Unit5:ReportWriting 
 

● TypesofResearchReport;Natureof LanguageusedinResearchReport 
● OutlinesofagoodResearchReport;PrefatoryItems,BodyoftheReport,References, 

Bibliography, Appendices 
● EthicalvaluesinResearchReport,PlagiarismTest 
● ComponentsofagoodResearch Paper 

 
References: 

1. Kurien, C. T. (1973). A Guide to Research in Economics. Chennai: Sangam Publishers 
for Madras Institute of Development Studies 

2. Krishnaswami, O. R., &Ranganatham, M. (2018).Methodology of Research in Social 
Sciences. Mumbai: Himalaya Publishing House 

3. Kothari,C.R.(2004).ResearchMethodology:MethodsandTechniques.NewDelhi: 
NewAge InternationalPublishers 

4. Sharma,K.V.S.(2010).StatisticsMadeSimple:DoitYourselfonPC,2ndedition, New Delhi: 
Prentice Hall of India 

5. Creswell, J. W., & Creswell, J. D. (2018), Research Design: Qualitative, Quantitative, 
and Mixed Methods Approaches, New Delhi: Sage Publications 

6. Mishra,S.B.,&Alok,S.(2017).HandbookofResearchMethodology,Bilaspur: Educreation 
Publishing 

7. Booth,W.C.,Colomb,G.G.,&Williams,J.M.(2016),TheCraftofResearch, 
Chicago:UniversityofChicago Press 

8. Kumar,S.Anil,Poornima,S.C.,Abraham,M.K.,&Jayashree,K.(2023), 
EntrepreneurshipDevelopment,2nded,NewDelhi:NewAge InternationalPublishers 

 
WebReferences 

 NationalDigitalLibraryofIndia(NDLI) 
https://ndl.iitkgp.ac.in 

 SWAYAM–ResearchMethodologyCourses 

 https://swayam.gov.in 

 GoogleScholar 
 https://scholar.google.com 

 Shodhganga(INFLIBNET) 

 https://shodhganga.inflibnet.ac.in 

 ReferenceManagers 

 https://www.zotero.org 

 https://www.mendeley.co 



Video/AudioReferences 
 

1. NPTELVideoLectures–ResearchMethodology 
2. SWAYAMMOOC:ResearchMethodologyforSocial Sciences 
3. YouTube–UGC NETResearchAptitudeTutorials 
4. SpotifyPodcasts –"The ResearchRoom" 

 
Co-CurricularActivities: 

 
 Mandatory(Trainingofstudents intherelatedskills bytheteacherfor atotal10 Hours) 

 For Teacher: Training of students by teacher in the classroom and in the field for a totalof 
not less than10 hours on skills and hands on experience like evaluation of program, 
selection of research problem, doing literature survey, preparation of research proposal, 
data editing, graphs and statistics, writing research report and paper etc. and make field 
visit to study a simple research issue. The expertise of practicing researchers can be 
utilized for this purpose. 

 For Students: Students shall take up a small research issue of their interest and visit afield 
area related to that problem. They shall write their individual observations in the given 
format, not exceeding 10 pages, and submit to the teacher, as Fieldwork Report 

 SuggestedFieldworkFormat(Reportshallnotexceed10pages): 
 TitlePage,StudentDetails,Acknowledgments, Index page, Objectives,Step-wiseprocess, 

Findings, Conclusion & References. 

 MaxMarksforFieldworkReport:05 

 UnitTests/InternalExaminations. 
 

SuggestedActivities 
 

 Unit-1:GroupDiscussion/Debateon“Cansocialscience researchbetrulyobjective?” 

 Unit-2:Seminar/VisualPosteronQualitative vsQuantitative vsMixed Methods 

 Unit-3:MiniFieldProject:Conductbrieffieldsurvey&formulateresearchquestions 

 Unit-4:CriticalReviewof apublishedjournal articleorthesis Unit 

 Unit-5:ReportStructuringActivity:Reconstruct ashuffledresearchreportlayoutinteams 



SEMESTER-VI 

COURSE14B:RETAILANDDIGITAL MARKETING 

Theory Credits:4 4hrs/week 
 

Course Objective: This course provides a holistic understanding of retail marketing principles 
and practices, focusing on both traditional and digital retail environments with a view toequipping 
students to apply marketing strategies effectively across diverse platforms. 

CourseLearningOutcomes: 
 

Aftercompletingthecourse,studentswill beableto: 
 

 Explaintheconceptsand principlesabouttheretailanddigitalmarketing; 

 Identifythe behaviouroftheconsumers topromoteretail marketing; 

 Analyseandcomparedifferentstrategiesusedinretailmarketing; 

 Applydigital marketingtools and techniquesin real orsimulated business environments; 

 Evaluateretailanddigitalmarketingmodelsusingcasestudiesandmarketexamples. 

 
Unit-1:ConceptofMarketing 

 
● ConceptandFunctionsofMarketing;TypesofMarketing 
● MarketSegmentationandTargeting;MarketingMix andStrategy 
● MarketingResearch 
● MajorPricingStrategies inRetailandDigitalmarketing 

 
Unit-2:UnderstandingProductandConsumer 

● TypesofProductMarketing;ProductDecisionsandStrategies 
● ProductLifeCycle Management 
● UnderstandingIndianConsumer,Strategiesofpersuadingthe consumer 
● SalePromotion:Advertisement,Brandingand Packaging 

 
Unit-3:RetailMarketingModels 

● ConceptandTypesofRetailing;BigandSmallFormatRetail 
● RetailMarketingMixandMulti-channel Strategies 
● EssentialsofSuccessful Retailing;RetailStoreManagement 
● EmergingTrendsandShoppingBehaviourinRetailMarkets 



Unit-4:DigitalMarketingModels 
 

● DigitalMarketing:ConceptandTypes 
● DigitalvsPhysicalRetailMarketing; 
● ConsumerBehaviourin DigitalSpace; DigitalStrategyofKeyMarket Players 
● Toolsand AppsforDigitalMarketing: Googletrends, Youtubeanalytics 

 
Unit-5:Marketing ModelsandCase Studies 

 
● Marketing Models of Retail and Digital Market Companies/Shops: Global, National 

andLocal levels 
● CaseStudiesonPhysicalRetailing:D-Mart,Vishal-Mart,Relianceetc 
● CaseStudiesone-Retailing: Instamart,JioMart,Meeshoetc 
● Student-ledCasePresentationsandReflections 

 
References: 

1. Levy,M.,Weitz,B.A.,&Grewal,D.(2022).RetailingManagement,10thed.,New Delhi: 
McGraw Hill. 

2. Chaffey,D.,&Ellis-Chadwick,F.(2020),DigitalMarketing,7thed.,London:Pearson 
Education. 

3. Kotler,P.,Keller,K.L. (2021),MarketingManagement,15thed.,London:Pearson 
Education. 

4. Saxena,Rajan.(2020),MarketingManagement.NewDelhi:McGrawHill,India. 
 

WebResources: 
 

● https://neilpatel.com/training/ 
● GoogleDigitalGarage–Freecertificationindigitalmarketing 
● HubSpotAcademy–Freedigitalmarketingcourses 
● RetailersAssociationof India–News,trends,andindustryupdates 
● ThinkwithGoogle– Insightsintoconsumertrends 

 
Video/AudioResources: 

 
● YouTube:“Simplilearn– DigitalMarketingFullCourse” 
● Podcast: “MarketingSchool” byNeilPatel &EricSiu 



Suggestive Activities: 
 

 Unit1–ConceptMapping(Understand): Studentscreateaconceptmaplinkingkey 
marketing terms and strategies in retail and digital contexts. 

 Unit 2 – Product Life Cycle Analysis (Analyze):Students analyze the life cycle stage of a 
hosen product and suggest appropriate marketing strategies. 

 Unit3–RetailStoreObservation(Apply):Studentsvisitalocalretailstore(orvirtual tour)
 and report on store layout, retail mix, and shopper behavior. 

 
 Unit 4 – Digital Tool Demo (Apply & Evaluate): In groups, students demonstrate a digital 

marketing tool by simulating a basic campaign or customer engagement strategy. 

 Unit5–CaseStudyPresentation(Create&Evaluate):Studentspresentarealretailor digital 
marketing case and lead peer discussion with structured feedback. 



SEMESTER-VI 

COURSE15A:DATA ANALYSISANDCASE STUDIES 

Theory Credits:4 4hrs/week 
 

Course Objectives: This undergraduate course provides an in-depth exploration of the Indian 
economy through data analysis, using Google Sheets as the primary tool with the option of using 
Excel sheets and SPSS package. The course is structured into five Units.The first unit provides 
basic knowledge on the use of Google Sheets, three on key aspects of the Indian economy, viz., 
agriculture and rural development, industry and infrastructure, public finance and external sector 
and the last one focuses on case studies of mini projects on local issues. Students will develop 
practical skills in sourcing or collecting secondary and primary data, cleaning, analysing, and 
interpreting India-specific economic data, culminating in a final project. No prior knowledge of 
Google Sheets is required, though familiarity with basic spreadsheets is beneficial.# 

 
CourseLearning Outcomes: 
Aftersuccessful completionofthiscourse, thestudents willbeable to 

1. AcquirebasicknowledgeonoperationofGoogleSheetsforStatisticalanalysisof economic data. 
2. Analyse data on Indian agriculture and rural development to understand trends and policy 
impacts using Google Sheets. 
3. ExamineIndia’sindustrialandinfrastructuredatathroughsourcing,organization,and analysis 
in Google Sheets. 
4. Apply data analysis to India’s public finance and external sector using advanced 
GoogleSheets tools. 
5. Collectprimarydata, analyseandprepareaminiproject reporton localissues 

 
Unit–1:IntroductiontoGoogleSheets 

● Google Sheets Interface: Workbook, worksheets, rows, columns, cells, menus, and data 
entry. 

● BasicFunctions:SUM, AVERAGE,COUNT,IF,MIN,MAX–syntaxandapplicationsin 
economics. 

● DataManagementTools:Sorting,filtering,conditionalformatting,datavalidation. 
● ChartCreationandFormatting:Line,bar,andpiecharts–editingandpresentationof economic 

data. 

 
Unit2:ExploringAgricultureandRural Development 

● Macroeconomic Concept: Agriculture and rural development (e.g., agricultural output, 
productivity, rural development programs). 

● Sources of Data: Agricultural production and MSP data (https://agricoop.nic.in), RBI: 
Agricultural credit and pricing data (https://www.rbi.org.in), Andhra Pradesh Directorate 
of Economics and Statistics (https://des.ap.gov.in/MainPage.do) 

● Organizing Data: Collect data on agricultural output, productivity, and rural development 
programs(e.g.,PM-KISAN,MGNREGS,2015–2024).StructuredatainGoogleSheets 



with columns for year, crop output (e.g., rice, wheat), productivity (yield per hectare), and 
program expenditures. Clean data: standardize units (e.g., output in metric tons), remove 
outliers, and use conditional formatting to highlight key crops or regions. 

● Analysing Data: Calculate average productivity and expenditure trends using AVERAGE 
and MEDIAN. Create bar charts to visualize agricultural output and rural programimpacts. 
Analyse correlations between agricultural credit and productivity using the CORREL 
function. 

 
Unit3:InvestigatingIndustryandInfrastructure Development 

● Macroeconomic Concept: Industry and infrastructure (e.g., industrial output, public vs. 
private sector, infrastructure investment). 

● Sources of Data: Ministry of Commerce and Industry: Industrial production data 
(https://commerce.gov.in). RBI: Infrastructure investment statistics 
(https://www.rbi.org.in). 

● Organizing Data: Collect data on industrial output and infrastructure investment (e.g., 
2010–2024). Create a Google Sheets spreadsheet with columns for year, industrial 
production index, public/private sector contributions, and infrastructure spending. Clean 
data: standardize units (INR), handle missing values, and ensure consistent base years. 

● Analyzing Data: Calculate growth rates for industrial output. Use pivot tables to 
summarize infrastructure spending by sector (e.g., power, transport). Create stacked bar 
charts to visualize public vs. private sector contributions. 

 
Unit4:EvaluatingPublicFinanceandExternalSector 

● Macroeconomic Concept: Public finance and external sector (e.g., fiscal deficits, foreign 
trade, balance of payments). 

● Sources of Data: Union Budget of India: Fiscal data (https://www.indiabudget.gov.in). 
RBI: Balance of payments and trade data (https://www.rbi.org.in). Ministry of Commerce: 
Foreign trade statistics (https://commerce.gov.in), https://dpiit.gov.in/publications/fdi-
statistics 

● Organizing Data: Collect data on fiscal deficits, trade volumes, and balance of payments 
(e.g., 2010–2024). Create a Google Sheets spreadsheet with columns for year, fiscal 
deficit, exports, imports, and current account balance. Clean data: standardize units (INR 
or USD), handle missing values, and use data validation for accuracy. 

● Analysing Data: Use pivot tables to summarize fiscal expenditures by category (e.g., 
defence, education). Apply conditional formatting to highlight trade deficits or fiscal 
trends. Create charts (e.g., line charts for trade trends) and write a report to communicate 
findings. 

 
Unit5:MiniProjectsasCaseStudiesUsingPrimary Data 

● Concept: Collecting data on local issues such as Income and Consumption behaviour of 
households, Role of Microfinance in alleviating poverty, problems of migrant workers 
working in unorganized sectors like construction activities, Problems of Gig workers, 
Issues in Local environmental and public problems such as vehicular traffic, air pollution, 
water pollution orany other relevant issue to undertake small project. 



● Organizing Data: Collect data using small questionnaires or schedules, enter the data in 
Excel sheets, Cross check, clean and standardizedata for missing values, andvalidate data 
for accuracy. 

● Analysing Data: Use pivot tables to get summary measures of averages, measures of 
dispersion, Correlation, Regression analysis, t-test, F-test, Chi-square test, ANOVA and 
interpret the results in a report not exceeding 5 to 10 pages. 

 
#Note to the Teacher:Since this course is the final part of the first stream of A series optional 
coursesthe students would have gained adequate knowledge on Statistical Methods, Inferential 
Statistics, Statistical packages like Excel and SPSS, they would be able to apply all the tools and 
techniquestheyhavelearnedthroughabovecourses.Theteacherneedstointroducetheparticular topic 
given in each of the above five domains or any other relevant one in the opinion of the teacher to 
the students, instructing them to undertake the data analysis and interpretation of the results. 

Course Resources 
 

● Software:GoogleSheets(free,accessibleviaGoogleaccount). 
● Datasets:India-specificeconomicdatasetsfromRBI,MoSPI,MinistryofCommerce, Ministry 

of Agriculture, Government Budgets, CMIE, and international sources (UNDP). 
● https://www.data.gov.in/ 
● https://www.ap.data.gov.in/ 
● References: 

○ Datt, G., & Mahajan, A. (2023). Indian Economy (81st ed.). New Delhi, India: S. 
Chand Publishing. 

○ GoogleSheetsdocumentationforfunctions,pivottables,andvisualizationtools. 
● Supplementary Tools:GoogleSheetsadd-onslike"DataAnalysisToolpak"forstatistical 

functions. 



SEMESTER-VI 

COURSE15B:LOGISTICSANDSUPPLYCHAIN MANAGEMENT 

Theory Credits:4 4hrs/week 
 

Course Objective: This course provides a holistic understanding of how Logistics and Supply 
Chain Management play a vital role in cutting costs and boosting customer satisfaction to equip 
students to study transportation basics, containerization, packing variations, and the complexities 
of export logistics. 

CourseLearning Outcomes: 
 

Aftercompletingthecourse,studentswill beableto: 
 

1. ExplainthestrategicroleofLogisticsandSupplychainManagementincostreductionand 
offering improved service to the customers. 

1. CombinethetraditionalphysicaldistributionactivitywithmodernInformation 
Technology. 

2. AnalyseandexplaintheBasicsoftransportationand Containerization. 
3. DistinguishbetweenessentialfeaturesofvarioustypesofPackingandPackaging. 
4. Evaluatespecial aspectsof export logistics. 

 
Unit-1: Introduction 

 
● Meaning,ImportanceandConceptsof LogisticsandSupplyChainManagement(LSM) 
● EvolutionofLSM-KeyDriversofSupplyChainManagementandLogistics Relationships 
● NationalLogisticPolicyand LEADSIndexin India 

 
Unit-2: Basics ofTransportation 

 
● Transportation Functionality and Principles - Multimodal Transport - Modal 

characteristics 
● ModalComparisons-InternationalAirCargoTransport-CoastalandOceantransportation - 

Types of Ships - Characteristics of Shipping Transport. 

Unit 3: Containerization 
 

● Genesis,Concept,Classification,BenefitsandConstraintsofContainerisation 
● InlandContainerDepot (ICD):RolesandFunctionsContainerFreightStation(CFS) 
● ExportClearanceat ICDCONCOR -ICDsunderCONCOR. 



Unit-4:Packingand Packaging 
 

● Meaning,FunctionsandEssentialsofPackingandPackaging 
● TypesofPackaging-PackingforStorageProductContentProtectionRequirementsof 

Consumer Packaging, Channel Member Packaging and Transport Packaging - Shrink 
Packaging 

● IdentificationCodes,BarCodes,andElectronicData Interchange 
● UniversalProductCode- GSIStandards-PackageLabelsandSymbols 

 
Unit-5: SpecialAspects of Export logistics 

 
● Picking, Packing, Vessel Booking (Less-than & Full Container Load), Customs, 

Documentation,Shipment,DeliverytoDistributionCentres,DistributorsandRetail 
Outlets 

● ImportLogistics:DocumentsCollection,Valuing,BondedWarehousingCustoms 
Formalities, Clearing & Distribution to Units. 

References: 
 

1. Altekar,R.V.(2005).Supplychainmanagement:Conceptsandcases.NewDelhi: PHILearning. 
2. Ballou, R.H. (2004). Business logistics/supply chain management: Planning, organizing, 

and controlling the supply chain (5th ed.). London: Pearson / PrenticeHall. 
3. Bowersox,D.J.,Closs,D.J.,Cooper,M.B.,&Bowersox,J.C.(2013).Supplychain logistics 

management (4th ed.). New Delhi: McGraw‑Hill. 
4. Chopra,S.,Meindl,P.,&Kalra,D.V.(2013).Supplychainmanagement:Strategy,planning, and 

operation (5th ed.). London: Pearson Education. 
5. Sahay,B.S.(2000).Supplychainmanagementforglobalcompetitiveness.NewDelhi: 

Macmillan India. 
6. OpenSourceOnlineMaterials&Videos:IGNOU,e-PGPathasala,SWAYAM,Khan Academy 

etc. 

SuggestedActivities: 
 

1. AssignmentsandStudent Seminarson themes ofLogistics 

2. Quiztestingthe understandingandapplicationof Supplychain management 

3. Student studyprojectin localmarkets 

4. Groupdiscussionsonspecialaspectsofexport logisticsandtheireffectiveness. 
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                                              with effect from Academic Year 2025-26 
MAJOR ECONOMICS 
                                                    MODEL QUESTION PAPER 
Time: 3 Hours                                                                                                              Max. Marks: 70 

Section A (Total 5 X 4 Marks = 20 Marks) 
Answer any Five of the Following. Each Answer Carries 4 Marks 

( At least TWO Question should be given from each Unit) 
1  
2  
3  
4  
5  
6  
7  
8  
9  
10  

Section B ( Total 5X 10 marks = 50 Marks) 
Answer any Five of the Following. Each Answer Carries  10 Marks 

( At least TWO Question should be given from each Unit) 
11   A)                                                 or 
       B)  

 
12   A)                                                 or 
       B)  

 
13    A)                                                 or 
        B)  

 
14    A)                                                 or 
        B)  

 
15    A)                                                 or 
        B)  

 
Approved: 
 

1. Sri S.B. Sreerama Naik                Chairman      
2. Dr. G. Eswara Reddy                   Member 
3. Dr. S. Sugunamma                       Member 
4. Sri Prasanna Kumar                     Member 
5. Dr. T. Sudarsana Reddy               University Nominee 

 



PAPER-THEORY 

Semester 

Course: Title of the Course 

Time: 3 Hours.                                                                                MaxMarks:70 

SECTION–A 

 Answer any 5 questions. Each questioncarries5 marks                                     5 X 4 = 20M 

(Total 8 questions, questions 1-5 from Units 1-5& questions6-8from any of the 

units) 

1. Unit-I 

2. Unit-II 

3. Unit-III 

4. Unit-IV 

5. Unit-V 

6. From any Unit 

7. From any Unit 

8. From any Unit 

 

SECTION–B 

 

Answer all the questions. Each question carries10 marks.                                5 X 10 = 50M 

  Each question (both ‘A or ‘B’) from each Unit. 

 
9. Unit-I (A) 

                 Or 

             Unit-I (B) 

 

10. Unit-II (A) 

                 Or 

             Unit-II (B) 

 

11. Unit-III (A) 

                 Or 

             Unit-III (B) 

 

12. Unit-IV (A) 

                 Or 

             Unit-IV (B) 

 

13. Unit-V (A) 

                 Or 

             Unit-V (B)              
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